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B.1. Input on the importance of environmental information 

 

To what extent do you agree with the following statements in terms of environmental 

information on products and organisations? 

 

The measurement of the environmental performance of products and of organisations is very important 

to ensure their continuous improvement. Having said that, we think that there are too many 

methodologies, labels and commercial claims applied to products which are defined internally and 

without independent verification; and yet, these are communicated with consumers. The proliferation of 

methodologies and claims creates confusion for the market; prevent comparisons and makes harder 

the enforcement of a coherent and harmonised product policy in line with sustainability objectives. 

Beyond the issue of a high number of methodologies, the fact these are not verifiable or comparable is 

even more problematic as it facilitates the diffusion of false and/or misleading claims. 

 

The reputation of financial institutions is of course important, but it not everything and financial 

institutions should be judged on their actual performance. Such assessment should consider a broad 

range of ESG factors; encompassing the environmental and social performance of financial institution’s 

portfolio and how transparently investment choices are made as well as disclosed to stakeholders.  

 

What importance do you give to the following types of environmental information on products? 

 

To ensure the highest possible level of transparency and honesty vis-à-vis consumers, environmental 

information of products should be directly linked to the product and its type.  

Multiple issues environmental information, such that provided by the EU Ecolabel is complete and helps 

preventing from shifting the environmental burden from one environmental impact to another. 

Conversely, providing environmental information only on a part of the total environmental impact bears 

the risk of overlooking several environmental aspects considered ‘minor’ under the PEF methodology 

but could ultimately lead to shifting the environmental burden towards these aspects.  

As much as we see benchmarks as useful tools to place the products in a broader context; stimulate 

positive competition amongst companies; or prevent bad performing products from entering the EU 

market, we fear the potential misuse of benchmarks. For example, we fear that products performing 

better that the average, and yet, not good enough to meet the EU Ecolabel criteria, the information that 

a product performs better that the benchmark could undermine excellence tools such as the EU 

Ecolabel. We thus think that information on where the product is compared to the benchmark should 

not be used to communicate the environmental performance of a product to consumers.  
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B.2. Input on experience with environmental information 

 

Did you ever encounter a label or environmental information that you would qualify as 

misleading? 

 

Environmental information on a product can be misleading when inaccurate or when not relevant. False 

or inaccurate information on products are a risk where producers are able to make green claims without 

appropriate verification tools or harmonized methodologies.  

Other green claims may be accurate without providing relevant information for that product, for example 

where they provide information about an impact category which is not critical to this product, or where 

it refers to product performance referenced against their own product range, where this product still 

performs worse than average in the product group. 

 

In our experience, many environmental claims are false, as underlined in several reports which show 

that the number of misleading claims remain significant (e.g. Consumer Market Study on Environmental 

Claims for Non-Food Products, European Commission 2014). The BEUC and its members also 

collected examples of misleading green claims in 2011. 

 

In our view, many companies with a sound environmental strategy (having an environmental 

management system in place, implementing energy-saving and resource-efficiency measures on a 

structural basis) perform better economically, as for instance illustrated by several case studies by 

EMAS/ISO 14001 and the impact study of the Cradle2Cradle Product Innovation Institute. 

 

In your opinion, which sectors have the highest potential of growth for products with better 

environmental performance? 

 

An EU product policy should be horizontal and coherently developed for the various economic sectors. 

We believe that all have a big potential to improve their environmental performance, it is hence very 

hard to prioritise the different sectors.  

 

Do you experience growing demand from your customers for greener products? 

 

Several recent studies show that there is a strong public demand for green products. For instance, a 

recent study for the European Commission found that consumers provided with information on durability 

and repairability of products in the place of purchase are almost three times more likely to choose 

products with the highest durability on offer, and more than two times more likely to choose products 

with the highest reparability ratings. Although this doesn't demonstrate growing demand it shows a 

strong demand. 

 

 

B.3. Use of the Product and Organisation Environmental Footprint methods 

 

The Product Environmental Footprint method has new features respectively to traditional 

Life Cycle Assessment. Please tell us to what extent you consider these useful or not.  

 

The product environmental footprint has undeniably enabled to harmonised and streamline the way 

LCA is carried out. It has provided much needed clarity on the type of data that should be used and 

how. Though we see benchmarking as a useful feature, we do not think it is currently mature and robust 

https://www.beuc.eu/publications/2011-09991-01-e.pdf
https://www.c2ccertified.org/impact-study
https://ec.europa.eu/info/sites/info/files/ec_circular_economy_executive_summary_0.pdf
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enough to be very useful. Our main concerns regarding benchmarks are also explained in the B.1. and 

B.4. sections.  

 

 

B.4. Input on the potential use of the Product and Organisation Environmental 

Footprint (PEF and OEF) methods for providing environmental information 

 

Who should have an important role in ensuring the availability of reliable environmental 

information on products and organisations? 

 

All the parties mentioned have an important role to play. The private sector has to gather and provide 

primary data, verified by an independent third party. EC and Member States gather and verify secondary 

information together with research institutes and universities. NGOs act as a watchdog to cross-check 

environmental data on products and organisations where needed. 

 

Who should develop EU-wide product group and sector-specific rules? 

 

The European Commission is in the best position to ensure an unbiased outcome, with input from 

industries, civil society organisations and academic institutes.  

The standardisation bodies would not be a suitable platform because then the process would still be 

dominated by industry and EC supervision and stakeholder involvement would be suboptimal. 

 

What actions related to the PEF/OEF would be effective to trigger the uses of environmental 

information you consider important? 

 

The impact as a voluntary instrument would be limited, because probably only few companies (those 

who score well anyway) would make serious use of the PEF. Once its shortcomings are addressed, and 

the methodology is even more robust, it could be made mandatory for companies who make green 

claims or want to put their products on the European market. Theoretically, it could be used to ban 

environmentally damaging products that score considerably bad compared to the benchmark. 

 

Yet it should be acknowledged that as a quantitative methodology, with limited scope focusing on 

hotspots, there is a risk that certain environmental, qualitative issues are overlooked. Therefore, in some 

cases, additional qualitative criteria or tools are needed to complement PEF. And of course, continuous 

improvement has to be built in through regular revision of the methodology, PEFCR, benchmark and 

secondary data. 

For now, the main function of PEF is mostly as a verification tool to substantiate green claims, as an 

internal tool for companies to assess (and compare) their environmental performance and as a B2B tool 

throughout the supply chain. Benchmarking (based on the right reference) can be useful to stimulate 

positive competition and improvement (race to the top), but the difficulty is to identify the ‘average’ 

product. There is a risk that the benchmark will be set too low, thereby creating insufficient or no 

incentive for improvement. 

 

PEF can also be used to support EU policies, but without undermining the ambition level of Ecolabel 

and Green Public Procurement (GPP). The challenge is to use PEF as a complement to ISO Type 1 

Ecolabels (which can have additional qualitative criteria), rather than competing with them or creating 

double work. In any case, PEF benchmarks should not be used as thresholds for obtaining the Ecolabel, 
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EMAS or accessing GPP, because these should focus on the top performing products/organisations, 

not just above average (when ‘average’ is still subject to a lot of discussion). 

 

We do not yet have a clear opinion on whether to use PEF information to demonstrate compliance with 

the EU Taxonomy of Sustainable Investments, because the development is still ongoing and it is too 

early to draw any conclusions. 

An ‘EU rating scheme’ for environmental performance of companies (based on OEF) could be effective 

depending on how it will be developed and implemented, which remains unclear. 

 

Who should develop calculation tools for SMEs 

 

To ensure quality, consistency and avoid proliferation of different tools, ideally the EC. Especially if PEF 

is made mandatory. However, it is important to involve the private sector to ensure it meets their needs. 

In principle, there could be a standard tool (with a basic user interface) that provides different modules 

focusing on specific sectors. 

 

Do you think that the scope of the EU Ecolabel should be extended to food, feed and 

drinks? 

 

The EU Ecolabel could be applied to some food/catering and restaurant services but should not be 

applied to individual products. Firstly, because of the limitations to address all the environmental impacts 

associated with agricultural production. Furthermore, with the 400+ different logos/labels currently being 

used on food products across the EU, adding yet another label would be confusing for consumers and 

could undermine the work that the Commission has done to protect the term "organic". 

The focus should be on strengthening/expanding the criteria behind existing high-quality certification 

schemes/logos that are already recognised and used by consumers, most notably the organic logo. E.g. 

integrating sustainability criteria with regard to processing, packaging and transport into the EU organic 

label criteria where applicable.  

 

What communication requirements related to environmental information would be most 

effective in your opinion for products? 

 

The question is how to monitor compliance with general principles like: transparency, reliability, 

completeness, comparability, clarity. 

Companies who make green claims should base these on the PEF methodology. This means they also 

have to communicate this somehow to consumers. To ensure harmonisation, it is important that 

companies follow a defined template. Creating a new B2C label on products is not the preferred option 

at the moment because of the complexity and several unresolved (methodological and policy) issues. 

First of all, it is important that the PEF does not create more confusion about environmental information. 

However, consumers should be aware of its existence and understand how it can help to validate green 

claims. 

 

Which of the following approaches to verification should be used with reference to 

information produced based on PEF/OEF methods? 

 

EC has an important role because of market surveillance of the UPCD and compliance with the criteria 

defined for environmental claims. Monitoring and enforcement could be delegated to MS, but only if they 

have the resources and capacity. 


